
[image: ][image: ]

[image: ]

[image: ]
image1.png




image2.png
Concept Note: Campaign to Address Sexual Harassment in Public Transportin SriLanka

Introduction

Sexual harassment in public transport is a pervasive issue in Sri Lanka, affecting the safety,
comfort, and mobility of women and girts. This campaign aims to address and mitigate
sexual harassment in public transport through public awareness, policy advocacy, and
community engagement. The campaign will be tailored to the specific cultural, social, and
legal context of Sri Lanka to ensure its relevance and effectiveness.

Objectives

« Raise Public Awareness: Increase awareness about the prevalence and impact of
sexual harassment in public transport.

« Educate on Bystander Intervention: Inform the public about the importance of
bystander intervention and available reporting mechanisms.

« Advocate for Stronger Policies: Promote the development and enforcement of
policies to prevent and address sexual harassment in public transport.

Target Audience

o  Women and girls (Aged 12 ~70)
s Men who use public transport (Aged 12 - 60)

e Audience Insights: Understand cultural norms, perceptions of gender roles, and
current attitudes toward sexual harassment. This will help in crafting messages that
resonate and challenge existing biases.

Expected Outcomes

« Increased Public Awareness: Enhanced understanding of sexual harassment in
public transport among the general public, leading to greater vigilance and
willingness to intervene.

« Improved Reporting and Response: More effective reporting mechanisms and
responses to incidents of sexual harassment, with increased trustin and use of these
systems.

Proposed Approach and Methodology

The campaign will be executed through a streamtined approach combining public service
announcements, community engagement, and stakeholder collaboration.
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1.

Public Service Announcements (PSAs):

o Develop and share PSAs through television, radio, and social media to raise
awareness about sexual harassment in public transport.

o Use simple, relatable messaging that can reach a broad audience.

2. Community Engagement:

o Distribute informational materials that outline rights, reporting mechanisms,
and bystander intervention strategies.

Implementation Channels

Media Partnerships: Leverage TV, radio, and social media for wide-reaching impact.
Public Transport Ads: Display campaign messages in buses, trains, and stations.
Community Events: Organize events that focus on positive masculinity and safe
public spaces.

Community Involvement: Involve local communities in campaign activities,
creating a groundswell of support and shared responsibility.

Public Art Installations: Use art to convey the importance of safe public spaces for
everyone, making the campaign visible in high-traffic areas.

Social Media Challenges: Launch challenges that encourage people to share their
commitment to ending harassment, using specific hashtags and creating viral
content.

On-Ground Activations: Organize events at transport hubs, such as flash mobs,
street theater, or information booths, to directly engage with the public.

Timing

September: Launch of the campaign with PSAs and initial community engagement
activities.

October: Continuation of PSAs and a few community engagement activities. Initiate
discussions with transport authorities.

November: Ramp-up of campaign activities in preparation for the 16 Days of
Activism. Solidify any small-scale agreements with stakeholders.

25 November - 10 December (16 Days of Activism): Major public event to highlight
the campaign’s messages and any small achievements. This event will focus on
public awareness and gathering further support.
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o Create a ‘Stop and Reflect’ Video to be played at major transport hubs
across 16 Days at peak passenger times.

» Record the live reactions of the audience and request for their honest
opinion/feedback on SHPT. The video will focus on: 1. The role of
bystanders; 2. The role of perpetrators and consequences of their
actions.

« December: Conclude campaign activities with a summary of outcomes and planning
for any future steps.

Key messaging should be geared towards creative positive behavioral change:

« Respect and Empathy: Promote messages that encourage men to understand and
respect women’s rights to safety and dignity.

« Role of Bystanders: Encourage the public to speak up and intervene safely when
witnessing harassment, positioning them as protectors of community values.

« Reinforce Positive Norms: Highlight stories of positive male role models who stand
up against harassment, using them to set behavioral standards.

« Encouraging Bystander Intervention: Implement bystander intervention programs,
teaching people how to recognize harassment, intervene safely, and support victims.

The approach adopted should combine awareness, education, and actionable behavioral
changes to create a sustainable shift in attitudes toward sexual harassment in public
transport.




